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Building Logistic Infrastructure and Promote the Integration of
Online Selling and Physical Store Selling
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Abstract: With the rapid development of online selling, research on the integration of online selling and physical store
selling has been put on the agenda. With the traditional idea, people thought more on the conflicts between online selling and
physical store selling; but actually, online selling and physical store selling can coexist, and they will be mutually beneficial to
each other. It is found in some researches that customers of online selling will also go shopping in the physical stores; while
shopping on line, these customers will not reduce buying in physical stores. The key for that is how to integrate online selling
and physical store selling, how to combine different channels, how to give full play to role of network in physical store
selling, and how to provide comprehensive service for customers. To better promote share of information between online and
physical stores and realize the integration of online and physical stores, we should do a better job in building logistic
infrastructure. The construction of online selling is the start point of selling; for physical stores, it is evitable to promote the
development of logistic infrastructure that integrated with online selling.
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